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Growth in tourist numbers

2500000

2000000

1500000

1000000
500000 I I | ‘
O I T I T I T I T I T I T I T I T I T T T T T T T

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017




Reasons for growth

Eyjafjallajokull — South Iceland




Positive effects




Putting things into perspective
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Under pressure
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Regulation
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Coordination

ROAD MAP

FOR TOURISM IN ICELAND




Infrastructure

Before -2012 254 After - 2017 Godafoss — North Iceland




Communication

THE

ICELANDIC
PLEDGE

| PLEDGE TO BE A RESPONSIBLE TOURIST.

WHEN | EXPLORE NEW PLACES,
| WILL LEAVE THEM AS | FOUND THEM.

| WILL TAKE PHOTOS TO DIE FOR,
WITHOUT DYING FOR THEM.

| WILL FOLLOW THE ROAD INTO THE UNKNOWN,
BUT NEVER VENTURE OFF THE ROAD.

AND | WILL ONLY PARK WHERE | AM SUPPOSED TO.

WHEN | SLEEP OUT UNDER THE STARS,
I'LL STAY WITHIN A CAMPSITE.

AND WHEN NATURE CALLS,
| WON'T ANSWER THE CALL ON NATURE.

"""'Enarg';““f»mm
| WILL BE PREPARED FOR ALL WEATHERS, saw. T TENUNp

ALL POSSIBILITIES AND ALL ADVENTURES.

Sc”wu
TAKE THE PLEDGE AT CEL,.”: 64074

INSPIREDBYICELAND.COM







Growth slowing down
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Looking ahead

e Continue with regulation, coordination, infrastructure
and communication

 Sustainability indicators

* New tourism strategy 2020+




Thank youl!
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